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Older Iowans
· Media promotes wellness

· Collaboration to encourage fitness, healthy eating, and a healthy weight

· Develop case management plans to include nutritional and functional assessments

· Variety of approaches to diverse people to educate about nutrition and physical activity
· Utilize existing infra structures in business and health –  ex. health, social, business - to promote wellness

· Provide services and education where seniors are and gather - including services for food security

Health Care

· Insurance reimbursement for preventive medicine for all, not only high risk
· Law and public policy supports preventive rather than curative
· Health care providers collaborate with human service agencies at all stages of life to provide optimal front line education 
· Health care providers involved in patient education efforts

Educational Settings

· Opportunity - School as a multi-generational hub; Year-round community activities and meals

· Education - Educate and provide healthy foods, especially high school to college age

· Promotion and Public Acceptance - Develop state policy and mandate daily quality physical education overseen by professionals in schools

Early Childhood

· Support Families

· Reduced work week – needs to be more clear i.e. allowing time for breastfeeding

· Families, home based

· Parenting classes – including in high school, beyond traditional

· Family and Consumer Sciences courses, nutrition and parenting – targeted messages

· Information families receive

· Supporting early childhood environments

· Child care

· Community

· Head start

· Faith-based

· Easily accessible small parks and playgrounds

· Creating a variety of promotion and education (early-care environments)

· Industry – marketing specific to children (i.e. food)

· Policy makers

· Health-care providers

· Early ACCESS, health disparities, special health-care needs

· Policy

· Marketing

· Insurance 
Community

· Policy – public policy that creates an environment that invites a healthy lifestyle
· Promotion (education, awareness, marketing ) – community collaboration; media, school, business, faith, insurance, public health
· Intervention – at all levels
Business and Agriculture
· Consistent, repetitive messages in multiple locations

· Policy change to support farmers to utilize sustainable agriculture

· Community education and marketing: health, nutrition, insurance, agricultural industry works with food service and retail industries to educate and promote healthy choices

· Other:
·  Effect policy change so we have access to locally grown food. 

· Marketing strategies that promote local food to be used in Iowa.

· We have to change the environment. We have to change the policy (Ag) as relates to the dietary guidelines.

· Creating demand for healthy foods. 

· Education is not the key.

